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Abstract 

This study investigates the influence of external factors on corporate strategy and 

explores strategies for adaptation in the face of global challenges. The primary 

objective is to analyze how various external variables including economic 

conditions, technological advancements, regulatory shifts, and socio-cultural 

changes affect corporate decision-making and strategic planning. Utilizing a 

quantitative research methodology, the study involved a structured survey distributed 

to a sample of 116 corporate executives across diverse industries, allowing for a 

comprehensive analysis of the data collected. Statistical techniques were employed 

to identify correlations between the external factors and the strategic adaptations 

implemented by organizations. The findings reveal that economic fluctuations and 

rapid technological innovations are the most significant external influences on 

corporate strategies. Companies that proactively respond to these changes tend to 

exhibit greater resilience, enhanced market competitiveness, and improved long-

term sustainability. The research underscores that organizations that incorporate 

external insights into their strategic planning are more capable of developing 

effective responses to evolving challenges. To address these findings, the study offers 

several recommendations: organizations should enhance their agility by investing in 

thorough market research and establishing flexible strategic frameworks that can 
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swiftly adapt to external changes. Furthermore, fostering a culture of innovation and 

continuous learning within the organization is crucial for navigating the complexities 

of global challenges effectively. By embracing these adaptive strategies, companies 

not only prepare themselves to confront immediate challenges but also position 

themselves favorably for future opportunities in a rapidly changing environment. 

Ultimately, this research contributes valuable insights to the literature on corporate 

strategy, emphasizing the necessity of understanding external dynamics and 

implementing adaptive strategies for organizational success in today’s competitive 

landscape. The study provides a foundation for further exploration into how 

organizations can strategically navigate external influences while maintaining agility 

and responsiveness in their operations. 

Keywords: Corporate Strategy, External Factors, Global Challenges, Adaptation 

Strategies, Economic Conditions, Technological Advancements,  Market 

Competitiveness . 

Introduction 

In an increasingly interconnected and rapidly changing global environment, 

organizations face a myriad of external factors that significantly influence their 

strategic decision-making processes. These external influences ranging from 

economic conditions and technological advancements to regulatory changes and 

socio-cultural shifts create a complex landscape that corporate leaders must navigate 

to maintain competitive advantage and ensure long-term sustainability. The pace of 

globalization has intensified these external pressures, compelling organizations to 

not only adapt but also anticipate changes that may impact their operations, market 

positioning, and overall success. As companies strive to thrive amidst these global 

challenges, understanding the dynamics between external factors and corporate 

strategy becomes paramount (Lazarova, 2023). 
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Corporate strategy traditionally focuses on internal resources, capabilities, and 

market positioning; however, the relevance of external factors cannot be overstated. 

Economic fluctuations, for instance, can lead to shifts in consumer behavior, 

impacting demand for products and services. Similarly, technological innovations 

disrupt traditional business models, creating both opportunities for growth and 

threats to established players. Regulatory changes, whether in the form of new 

policies or compliance requirements, can also force organizations to reevaluate their 

strategic approaches. Additionally, socio-cultural changes driven by evolving 

consumer preferences and social movements further necessitate an adaptive response 

from organizations. In this context, companies must develop robust frameworks that 

not only respond to these external challenges but also leverage them to drive strategic 

advantage (Sadiku, 2022). 

This study aims to explore the relationship between external factors and corporate 

strategy, focusing on how organizations adapt to these influences in the context of 

global challenges. By employing a quantitative research methodology, the study will 

gather insights from a diverse sample of corporate executives to identify prevalent 

trends, challenges, and successful adaptation strategies. The objective is to provide a 

comprehensive understanding of how organizations can navigate external pressures 

and align their strategies accordingly. Ultimately, the research seeks to contribute to 

the existing body of knowledge on corporate strategy by highlighting the importance 

of external influences and offering practical recommendations for executives aiming 

to enhance their strategic adaptability in a volatile global landscape (Ghonim, 2020). 

In light of these considerations, the need for organizations to cultivate a proactive 

approach to strategic planning becomes clear. Companies that recognize the 

importance of external factors and integrate them into their strategic frameworks are 

more likely to thrive in today's dynamic environment. This study will examine not 

only the nature of these external influences but also the adaptive strategies that 
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organizations employ to mitigate risks and seize opportunities, providing valuable 

insights for both practitioners and scholars in the field of corporate strategy 

(Kamaldeen, 2024). 

Problem Definition 

The rapid pace of globalization and technological advancement has created a 

complex environment in which organizations must navigate numerous external 

factors that significantly influence their corporate strategies. These external 

influences such as fluctuating economic conditions, evolving regulatory landscapes, 

and shifting socio-cultural dynamics can pose substantial challenges to traditional 

strategic frameworks, often leading to misalignment between organizational 

objectives and market realities. As companies grapple with these pressures, the need 

for effective adaptation strategies becomes critical for sustaining competitive 

advantage and ensuring long-term viability. However, many organizations struggle 

to fully understand the interplay between these external factors and their strategic 

responses, leading to ineffective decision-making and potential failures in achieving 

their goals. Consequently, the central problem of this study revolves around 

identifying how external factors shape corporate strategy and the specific strategies 

that organizations employ to adapt to these challenges. Thus, the main study question 

is: How do external factors influence corporate strategy, and what strategies do 

organizations adopt to adapt to these global challenges? 

Importance of the Research 

- Scientific Importance: 

The scientific importance of this research lies in its contribution to the existing 

body of knowledge regarding corporate strategy and the interplay between 

external environmental factors and organizational decision-making. As businesses 

increasingly operate in a complex and dynamic global landscape, understanding 
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how external elements influence strategic choices is crucial. This study aims to fill 

gaps in the literature by providing empirical evidence that elucidates the 

relationships between various external factors—such as economic conditions, 

political climates, technological advancements, and social trends—and corporate 

strategy formulation. 

By employing a quantitative methodology, this research will generate robust data 

that can be analyzed statistically, allowing for generalizable conclusions about the 

impact of external factors. This is particularly significant as much of the existing 

research tends to be qualitative or case study-based, which may limit the ability to 

draw broader inferences. The findings will enhance theoretical frameworks 

surrounding strategic management, particularly in the context of external 

environmental scanning and adaptability. Furthermore, by exploring adaptation 

strategies employed by organizations, this study will contribute to the development 

of models that can guide future research in strategic adaptation and resilience, 

fostering a deeper understanding of how organizations can thrive amid uncertainty 

(Atuahene, 2023). 

- Practical Importance: 

On a practical level, this research holds significant implications for business 

leaders and managers seeking to navigate the complexities of today’s global 

challenges. Understanding the influence of external factors on corporate strategy 

equips decision-makers with the insights necessary to make informed strategic 

choices. In an era characterized by rapid technological advancements, shifting 

political landscapes, and evolving consumer expectations, organizations must be 

agile and responsive. This study will provide actionable insights into which 

external factors are most critical to consider in strategic planning, helping 

companies anticipate potential challenges and seize opportunities (Farida, 2022). 
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The identification of effective adaptation strategies will be invaluable for 

practitioners. By analyzing successful case studies and strategies employed by 

various organizations, the research can offer practical frameworks and best 

practices that businesses can implement to enhance their resilience. This is 

particularly relevant in the context of unforeseen global challenges, such as 

economic downturns, pandemics, or geopolitical tensions, which necessitate swift 

and effective strategic responses. The recommendations derived from the study 

will serve as a roadmap for organizations looking to strengthen their strategic 

frameworks and improve their capacity to adapt to changing environments. 

This research can foster a dialogue between academia and industry, bridging the 

gap between theoretical insights and real-world applications. By engaging with 

business leaders and stakeholders throughout the research process, the study can 

ensure that its findings are not only academically rigorous but also relevant and 

applicable in practice. This collaboration can lead to the development of training 

programs, workshops, and strategic planning sessions informed by the research, 

ultimately enhancing organizational performance and adaptability in the face of 

global challenges (Deep, 2023). 

Research objectives 

Main Objective: 

- To analyze the influence of external factors on corporate strategy and to identify 

effective strategies for adaptation in response to global challenges. 

Sub-Objectives: 

1. Analyze key external factors such as economic, political, technological, and 

social influences that affect corporate strategy. 
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2. Evaluate how these external factors shape strategic decision-making processes 

within organizations. 

3. Investigate the various strategies that companies employ to adapt to global 

challenges and mitigate risks. 

4. Measure the effectiveness of different adaptation strategies in enhancing 

organizational resilience and competitiveness. 

5. Formulate actionable recommendations for businesses to enhance their strategic 

frameworks in light of external challenges. 

Study Questions 

Main Question: 

- How do external factors influence corporate strategy, and what strategies do 

organizations adopt to adapt to these global challenges? 

Sub-Questions: 

1. What specific external factors (economic, political, technological, social) have 

the most significant impact on corporate strategic decision-making? 

2. How do organizations assess and prioritize external factors when formulating 

their corporate strategies? 

3. What adaptation strategies are most commonly employed by organizations in 

response to identified external challenges? 

4. How do the effectiveness and outcomes of adaptation strategies vary across 

different industries and organizational sizes? 

5. What role does organizational culture play in shaping the response to external 

factors and the implementation of adaptation strategies? 
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98 
 

International Journal of Financial, Administrative and Economic Sciences, London Vol (3), No (10), 2024    

https://doi.org/10.59992/IJFAES.2024.v3n10p3   E-ISSN 2977-1498 
 

Study Hypotheses 

Main Hypothesis: 

- External factors significantly influence corporate strategy, leading organizations 

to adopt specific adaptation strategies in response to global challenges. 

Sub-Hypotheses: 

1. Economic factors, such as market trends and financial stability, have a positive 

correlation with changes in corporate strategy among organizations. 

2. Political factors, including regulatory changes and geopolitical risks, 

significantly impact the strategic decision-making processes of corporations. 

3. Technological advancements play a critical role in shaping corporate strategy, 

prompting organizations to innovate and adapt their operations. 

4. Social factors, such as consumer behavior and demographic shifts, influence the 

strategic priorities of organizations, leading to adjustments in their market 

approaches. 

5. The effectiveness of adaptation strategies varies significantly by industry, with 

certain sectors demonstrating greater resilience and responsiveness to external 

challenges. 

Research Domain and Limitations 

Research Domain: 

- This study focuses on the intersection of corporate strategy and external 

environmental factors, including: 

- Global market trends, financial stability, and trade dynamics. 

- Regulatory changes, government policies, and geopolitical risks. 
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- Innovations, digital transformation, and the impact of emerging technologies. 

- Changing consumer behaviors, demographic shifts, and cultural trends. 

Limitations: 

- The study may not cover all potential external factors, leading to an incomplete 

understanding of influences on corporate strategy. 

- The findings may be influenced by the specific geographical regions studied, 

limiting generalizability to other contexts. 

- Rapid changes in external factors, particularly in technology and politics, may 

affect the relevance of the findings over time. 

- Limitations in data availability or reliability may impact the depth of analysis 

and conclusions drawn from the research. 

- The effectiveness of adaptation strategies can be subjective and may vary widely 

among different industries and organizational cultures, complicating 

assessments. 

Research Methodology 

1. Research Design 

This study adopts a quantitative research methodology to systematically 

investigate the influence of external factors on corporate strategy and the strategies 

organizations employ to adapt to global challenges. A quantitative approach is 

suitable for this research as it allows for the collection and analysis of numerical 

data, facilitating the identification of patterns, relationships, and statistical 

significance among the variables studied. The research design employs a cross-

sectional survey method to gather data from a diverse range of organizations across 

various industries (Al-Zehhawi, 2022).  
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2. Data Collection 

Data collection will be conducted using structured questionnaires distributed to a 

sample of corporate executives and managers involved in strategic decision-

making. The questionnaire will be designed to capture information on external 

factors perceived to influence corporate strategies, the specific adaptation 

strategies implemented, and the effectiveness of these adaptations. The survey will 

employ Likert scale questions to quantify responses, allowing for a clear 

measurement of perceptions and experiences. 

The sample will be selected using stratified random sampling to ensure 

representation across different sectors and organizational sizes. This approach will 

enhance the generalizability of the findings and provide a comprehensive 

understanding of how various external factors affect corporate strategies in 

different contexts (Alshenqeeti, 2014). 

3. Data Analysis 

Once the data is collected, it will be analyzed using statistical software, such as 

SPSS or R. Descriptive statistics will be employed to summarize the demographic 

information of the respondents and the general trends in responses regarding 

external factors and adaptation strategies. Inferential statistical techniques, 

including regression analysis and correlation coefficients, will be used to explore 

the relationships between external factors and corporate strategies, as well as to 

assess the effectiveness of different adaptation strategies. 

Hypothesis testing will be conducted to determine whether significant 

relationships exist between the identified external factors and the strategic 

decisions made by organizations. This analysis will provide insights into the 

strength and nature of these relationships, allowing for conclusions to be drawn 

about the impact of external influences on corporate strategy (Rahman, 2021). 
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4. Validity and Reliability 

To ensure the validity and reliability of the research findings, several measures 

will be taken. The questionnaire will undergo a pilot test with a small group of 

respondents to identify any ambiguities or issues in question wording. Feedback 

from the pilot test will be used to refine the instrument before the full-scale survey 

is administered. 

Additionally, established scales and measures from existing literature will be 

utilized where applicable, enhancing the credibility of the data collected. 

Reliability analysis, such as Cronbach's alpha, will be conducted to assess the 

internal consistency of the survey instrument (Khanal, 2024). 

5. Ethical Considerations 

Ethical considerations will be paramount throughout the research process. 

Participants will be informed about the purpose of the study, and their consent will 

be obtained prior to data collection. Anonymity and confidentiality will be 

guaranteed, ensuring that individual responses are not linked to specific 

organizations or individuals. This ethical framework will help build trust with 

respondents and encourage honest and accurate responses (Kang, 2023). 

Previous Studies 

Small and medium-sized businesses (SMEs) face numerous difficulties as a result of 

economic globalization because of the sharp rise in competition. As a result, SMEs 

have a comparatively high failure rate shortly after they are established. Therefore, 

in order to successfully address the numerous global difficulties that the SME sector 

faces, SMEs must implement survival plans and strategic techniques. In order to 

comprehend the survival and subsequent mechanisms of SMEs in the current 

competitive business environment, this study critically reviewed the body of 
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literature on worldwide difficulties for SMEs. For this investigation, 110 academic 

publications from four reputable publishing houses Emerald, Elsevier, Taylor and 

Francis, and MDPI as well as published material on the subject from multilateral 

institutions were selected. In light of economic globalization, the review identified 

the major worldwide obstacles facing SMEs. These include international terrorism, 

trade dumping, religious conflicts, trade wars, the rise of multinational corporations, 

the emergence of transnational corporations, global market competition, global 

financial and economic crises, information and communication technology, and 

changes in consumer preferences. Additionally, the study took into account SMEs' 

survival tactics in the industrial platform to identify policies linked to sustainability, 

particularly the need for a thorough theoretical analysis of SMEs' survival tactics in 

the context of global issues (Gamage, 2020). 

In the research of the (Kovalchuk, 2021) examined are issues related to the strategic 

management of businesses' innovation activities and their adaptation to sustainable 

development conditions. Theoretical considerations are given to strategic 

management under sustainable development settings. There are recognized 

relationships between the issues of sustainable development and the strategic 

management of creative activities. The strategic management concepts for 

businesses' innovation activities were developed. The practical facets of businesses' 

innovation efforts under macroeconomic circumstances were made public. The 

characteristics of the enterprise's innovative strategy formation are outlined. Some 

elements of the creative growth of businesses in contemporary times have been 

described in the article. Indicators of industrial businesses' creative activities are 

taken into account. The cost structure for innovation is examined. Numerous 

elements affecting Ukrainian businesses' degree of innovation activity have been 

identified. It was concluded that a balance between efficacy and potential should be 
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provided by the strategic management of businesses' innovative activity adaption to 

the circumstances of sustainable development. 

A country's economy depends heavily on electric utilities, or power businesses, 

which produce, transmit, distribute, and exchange electricity. Numerous academic 

institutions conducted study on the problems facing the power industry. The primary 

goal was to determine which of the proposed solutions that guarantee the nation's 

energy security with regard to energy distribution and resource management should 

be taken into account. Is it better for the businesses to use the adaption strategy or 

the breakthrough approach? Which conditions are most crucial, and whether they 

follow the adaptation course, should it be an active or passive adaptation? The 

author's research among the power corporations involved constant analysis of these 

questions (Borowski, 2018). 

Although business is often viewed as a significant contributor to climate change, 

physical changes brought on by the climate can also present significant obstacles for 

businesses. By creating and putting into practice an adaptation strategy, businesses 

can lessen their susceptibility to these changes. This research investigates how 

enterprises' interpretations of climatic events in terms of awareness and susceptibility 

inform their adaptation strategies to climate-induced physical change, based on an 

empirical investigation of the oil and gas industry. Four forms of adaptation behavior 

preemptive, reactive, continuous, and postponed adaptation that correlate with 

varying levels of awareness and sensitivity are derived from the empirical 

investigation in the paper. Implications for management practice and policymakers 

are discussed in the paper's conclusion (Gasbarro, 2016). 

In the first five years of operation, around half of all new enterprises fail. The goal 

of this study was to comprehend how small company (SB) leaders behave, including 

how they make decisions and employ adaptive leadership techniques that help their 

companies endure times of severe competition and general crises. We employed a 
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constructivist grounded theory technique to gain insight into the lived experiences of 

our research participants. Interviews were conducted with thirty-two CEOs and other 

leaders from fifteen different firms. It was shown that effective SB executives are 

fluid and flexible in identifying the best management methods and are lifelong 

learners, which helps them avoid organizational complacency. To improve their 

chances of surviving, they also make use of time management techniques, establish 

robust and fruitful networks of relationships, and foster supportive, family-oriented 

work environments (Quansah, 2021). 

The aim of the research project of (Bullut, 2021) was to determine the influence of 

strategic adaptation on performance of manufacturing SMEs operating at Kariabangi 

light industries. Both the resource dependency and dynamic capability theories were 

supported by this investigation. There were 78 manufacturing businesses that were 

registered with Kariobangi Light Industries. Both qualitative and quantitative 

methods were used in the analysis; in particular, the descriptive mean and standard 

deviation statistical parameters were used. According to the data, the most popular 

adaption tactics used by the majority of SMEs were investments in technological 

innovation, relationships with suppliers, tolerance for changes and mistakes, and 

innovation strategy. Additionally, the data's regression analysis demonstrated that the 

performance of the SMEs was statistically significantly impacted by strategic 

adaptation. Both the resource dependency and dynamic capability theories were 

validated by the findings. For long-term survival, organizations require resources, 

which they can obtain in large part from their own surroundings, which also contain 

rivals vying for the same resources. SMEs must therefore strategically adapt to these 

environmental problems in order to survive in such an environment. In order to 

improve the trustworthiness of the results and in the creation of policies that will help 

SMEs, this study suggests that more research be done utilizing longitudinal 

methodologies. 
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The purpose of the research of (Katsikeas, 2020) is to explore the opportunities and 

challenges facing firms in this new digital era concerning their international 

marketing strategy and examine how international marketing practices can be 

revisited in the light of these developments. A variety of pertinent concerns are taken 

into account while designing and implementing successful international marketing 

strategies with internet-enabled technology. These considerations include internal 

firm needs, external environmental conditions, international marketing mix 

programs, foreign market entry and selection, and plan implementation and control 

features. A conceptual paper uses digital technology to identify, organize, and show 

aspects that influence international marketing strategy, implementation, and control 

in a methodical manner. The authors highlight how the use of online organizational 

resources and competencies can have a significant impact on the selection, entry, and 

control of foreign markets as well as the implementation and control of international 

marketing strategies. Therefore, the authors provide insights into the adoption of 

digital tools in more efficiently implementing and managing the firm's international 

marketing strategy and explain how the use of digital technologies can facilitate the 

firm's foreign market choices and the adoption of effective marketing programs. 

Proposed Approach 

The proposed approach for this study integrates both theoretical and practical 

elements to comprehensively examine the influence of external factors on corporate 

strategy and the adaptation strategies organizations employ. This multi-faceted 

approach encompasses the following key components: 

- The study will begin with a thorough literature review to identify existing theories 

and models related to corporate strategy, external environmental factors, and 

strategic adaptation. This review will help establish a solid theoretical framework 

that guides the research. Key concepts will include environmental scanning, 

strategic alignment, and organizational resilience. By synthesizing previous 
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research, the study will clarify the relationships between external factors and 

corporate strategies, setting the stage for the empirical analysis. 

- A structured survey will be designed to gather quantitative data from a diverse 

sample of organizations across various industries. The survey will include 

questions that assess perceptions of external factors, the strategic responses 

adopted, and the effectiveness of these strategies. Utilizing a Likert scale will 

allow respondents to quantify their experiences and opinions, facilitating a robust 

statistical analysis. 

- The study will employ stratified random sampling to ensure that the sample is 

representative of different sectors, sizes, and geographical locations. This 

approach will enhance the generalizability of the findings, allowing for more 

meaningful comparisons and insights across various organizational contexts. 

- Once data is collected, statistical analysis will be conducted using software such 

as SPSS or R. Descriptive statistics will summarize the data, while inferential 

statistics, including regression analysis and correlation coefficients, will test the 

hypotheses. This analysis will identify significant relationships between external 

factors and corporate strategies, as well as evaluate the effectiveness of adaptation 

strategies. 

- Based on the analysis, the study will formulate actionable recommendations for 

organizations. These recommendations will focus on enhancing strategic 

frameworks to better address external factors and improve adaptability. A strategic 

framework will be developed, outlining best practices for integrating external 

factor assessments into corporate strategy formulation. 

- Throughout the research process, engaging with stakeholders, including business 

leaders and industry experts, will be vital. Their insights can help refine the 

research questions and ensure the relevance of the findings. Additionally, 

disseminating the results through workshops or presentations will facilitate 

knowledge sharing and foster collaboration between academia and industry. 
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Validation of the Proposed Approach 

Validating the proposed approach is essential to ensure the reliability and credibility 

of the study's findings. The validation process involves several key components: 

- Before full-scale data collection, the survey instrument will undergo a pilot test 

with a small group of participants representing the target demographic. This pilot 

will help identify any ambiguities, inconsistencies, or biases in the questions. 

Feedback from participants will be used to refine the questionnaire, enhancing 

clarity and ensuring that it effectively captures the intended data on external factors 

and adaptation strategies. 

- The survey design and conceptual framework will be reviewed by experts in 

strategic management, organizational behavior, and research methodology. Their 

insights will provide an external perspective on the validity of the approach, 

helping to ensure that the study addresses relevant issues and employs appropriate 

measurement techniques. 

- To strengthen the validity of the findings, the study will utilize triangulation by 

integrating quantitative data from surveys with qualitative insights from case 

studies. This multi-source approach allows for cross-verification of results, 

providing a more comprehensive understanding of how external factors influence 

corporate strategy. 

- Statistical techniques, including regression analysis and correlation tests, will be 

used to validate the relationships proposed in the hypotheses. The significance of 

these relationships will be assessed through p-values and confidence intervals, 

ensuring that the findings are not due to chance and accurately reflect the influence 

of external factors. 

- Engagement with industry stakeholders during the research process will provide 

additional validation. By presenting preliminary findings and gathering feedback 

from practitioners, the study can ensure that its conclusions are relevant and 

applicable to real-world contexts. This interaction will also help refine the 

recommendations derived from the research. 
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- The proposed approach will allow for iterative refinement throughout the study. 

As data is analyzed and preliminary findings emerge, the research design can be 

adjusted if necessary. This flexibility ensures that the study remains focused and 

responsive to new insights, ultimately enhancing the validity of the final 

conclusions. 

- A thorough and transparent reporting of the research methodology, data analysis, 

and findings will be essential for validation. By providing detailed accounts of the 

research process, including limitations and potential biases, the study will enhance 

its credibility and allow for independent verification by other researchers. 

Results 

- Descriptive Statistics:  

Descriptive statistics is a branch of statistics that focuses on summarizing and 

presenting data in a meaningful way. It provides a set of techniques for organizing, 

summarizing, and interpreting quantitative data, allowing researchers to gain a 

comprehensive understanding of the dataset at hand. The primary goal of 

descriptive statistics is to present the essential features of the data succinctly, using 

numerical and graphical methods. Key components of descriptive statistics include 

measures of central tendency (such as mean, median, and mode), measures of 

variability (like range and standard deviation), and visual representations (such as 

histograms and bar charts). By employing these techniques, researchers can 

effectively communicate the characteristics of the data, highlighting patterns, 

trends, and relationships that may be relevant to their study (Yellapu, 2018). 

- Importance: 

The importance of descriptive statistics cannot be overstated, as it serves as the 

foundational step in data analysis. Firstly, it provides a clear overview of the data 

collected, allowing researchers to identify key trends and patterns without diving 

into complex statistical models. For instance, in the context of the study on the 
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influence of external factors on corporate strategy, descriptive statistics can reveal 

which external factors are most commonly perceived as influential by 

organizations, helping to frame subsequent analyses and discussions (Adebajo, 

2023). 

Descriptive statistics facilitate data interpretation by transforming raw data into 

understandable formats. Through measures of central tendency, researchers can 

quickly ascertain where the majority of responses lie, while measures of variability 

can indicate how consistent or diverse the responses are. This is particularly crucial 

when analyzing perceptions or behaviors, as it helps in understanding the extent 

of agreement or disagreement among respondents. For example, if a significant 

portion of the sample rates a particular external factor as highly influential, it 

suggests a consensus that may warrant further investigation. 

Descriptive statistics play a critical role in identifying outliers or anomalies in the 

data. Outliers can skew results and lead to misinterpretations, so recognizing them 

through descriptive methods allows researchers to make informed decisions about 

how to handle such data points. This is particularly important in studies involving 

corporate strategy, where decisions based on flawed data could have significant 

implications (Pandey, 2023). 

Descriptive statistics enhance the clarity and effectiveness of data presentation. 

Visual aids, such as charts and graphs, make it easier for stakeholders, including 

business leaders and policymakers, to comprehend the findings at a glance. In an 

age where data-driven decision-making is paramount, the ability to present data in 

an accessible and engaging manner is crucial. By employing descriptive statistics, 

researchers can ensure that their findings resonate with a broader audience, 

facilitating discussions and encouraging informed decision-making. 
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Descriptive statistics lay the groundwork for more advanced inferential statistical 

analyses. By providing a solid understanding of the dataset's characteristics, 

researchers can better formulate hypotheses and choose appropriate statistical 

tests. This sequential approach enhances the rigor and validity of the research, 

ultimately leading to more reliable conclusions and actionable insights 

(Sonwalkar, 2024). 

Table (1): Statistical description of the data 

Statistics  
N Std. Deviation Skewness Std. Error 

of Skewness 

Kurtosis Std. Error 

of Kurtosis  
Valid 

     

Age 116 1.271 0.555 0.225 -0.791 0.446 

Gender 116 0.493 -0.391 0.225 -1.880 0.446 

Academic degree 116 1.233 -0.456 0.225 -0.898 0.446 
Economic fluctuations 116 1.606 0.313 0.225 -1.550 0.446 

Currency exchange 116 1.401 -0.432 0.225 -1.206 0.446 
volatility 116 1.510 0.364 0.225 -1.338 0.446 

Technological innovations 116 1.243 -0.406 0.225 -0.955 0.446 
Rapid technological 116 1.606 0.386 0.225 -1.499 0.446 

investment 116 1.260 -0.484 0.225 -0.865 0.446 
Government regulations 116 1.506 0.521 0.225 -1.239 0.446 

laws 116 1.339 -0.486 0.225 -1.051 0.446 
policies 116 1.602 0.358 0.225 -1.453 0.446 
cultural 116 1.500 0.366 0.225 -1.405 0.446 

Social factors 116 1.322 -0.530 0.225 -0.879 0.446 
Environmental challenges 116 1.427 0.693 0.225 -0.930 0.446 

Environmental impact 116 1.249 -0.665 0.225 -0.660 0.446 
sustainable 116 1.360 0.791 0.225 -0.606 0.446 
competition 116 1.219 -0.501 0.225 -0.716 0.446 

Global competitors 116 1.462 0.555 0.225 -1.082 0.446 
International competitors 116 1.371 -0.414 0.225 -1.149 0.446 

Target markets 116 1.359 0.619 0.225 -0.916 0.446 
Political stability 116 1.343 -0.467 0.225 -0.985 0.446 
Strategic planning 116 1.500 0.380 0.225 -1.372 0.446 
Political changes 116 1.193 -0.442 0.225 -0.795 0.446 

External challenges 116 1.556 0.357 0.225 -1.448 0.446 
Global issues 116 1.312 -0.188 0.225 -1.207 0.446 
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- The Impact of Inflation Rates and Exchange Rates on Corporate Strategy 

and Adaptation Strategies Considering Global Challenges: 

Inflation rates significantly influence corporate strategy as they affect the cost 

structures and purchasing power of consumers. High inflation can lead to 

increased operational costs, forcing companies to reassess their pricing strategies, 

supply chain management, and overall financial planning. Businesses may need to 

adjust their pricing to maintain profit margins, which could alienate price-sensitive 

customers. Consequently, companies might adopt strategies such as cost-cutting 

measures, renegotiating supplier contracts, or diversifying product lines to 

mitigate the impact of inflation. Additionally, firms may invest in inflation-

hedging mechanisms, such as commodities or real estate, to protect their assets. 

As inflation persists, the need for agile and adaptive strategies becomes critical, 

pushing organizations to continuously monitor economic indicators and adjust 

their strategic approaches accordingly. 

Exchange rates also play a pivotal role in shaping corporate strategies, especially 

for companies engaged in international trade. Fluctuations in exchange rates can 

affect the competitiveness of exports and imports, influencing pricing strategies 

and profit margins. For instance, a stronger domestic currency may make exports 

more expensive and less competitive abroad, prompting firms to explore new 

markets or adjust their product offerings to maintain market share. Conversely, a 

weaker currency can increase the cost of imported goods and materials, leading 

organizations to rethink their supply chain strategies or localize production. To 

adapt to these exchange rate challenges, companies might employ financial 

instruments such as hedging to mitigate currency risk, or they may diversify their 

supplier base to minimize dependency on foreign resources. Ultimately, 

organizations must develop robust strategies that account for currency fluctuations 
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and their broader economic implications, ensuring resilience in the face of global 

challenges (Ricadela, 2023).  

The results of the Chi-Square tests indicate a statistically significant association 

between inflation rates and exchange rates in relation to corporate strategy and 

adaptation strategies, with a Pearson Chi-Square value of 68.505 and a p-value 

of .000. This suggests that there is a strong likelihood that changes in inflation 

rates are related to shifts in corporate strategies among the surveyed organizations. 

The likelihood ratio also supports this finding, indicating consistency in the results. 

However, it's important to note that a substantial number of cells (72.0%) have an 

expected count of less than 5, which raises concerns about the validity of the Chi-

Square test results, as it may violate the assumptions necessary for accurate 

interpretation. This could suggest that while there is a significant relationship, the 

data may need to be interpreted cautiously, and further analysis might be necessary 

to confirm these findings with a larger or more evenly distributed sample. 
 

Table (2): Chi-square test for the impact of inflation rates and exchange rates on corporate 

strategy and adaptation strategies considering global challenges 

Chi-Square Tests 

 Value df Asymptotic Significance (2-sided) 

Pearson Chi-Square 68.505a 5 .000 

Likelihood Ratio 70.549 5 .000 

Linear-by-Linear Association 2.126 1 .145 

N of Valid Cases 116   

a. 18 cells (72.0%) have expected count less than 5. The minimum expected count is .85. 
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Figure (1): Identical measures in cross-tabulation analysis of the impact of inflation rates and 

exchange rates on corporate strategy and adaptation strategies considering global challenges 

- The impact of demand fluctuations on corporate strategy and adaptation 

strategies considering global challenges 

Demand fluctuations can significantly impact corporate strategy by altering how 

businesses plan their production, inventory management, and marketing efforts. 

When demand experiences sudden increases, companies may need to scale 

operations rapidly to meet customer needs, often requiring adjustments in 

workforce levels, supply chain logistics, and resource allocation. Conversely, 

during periods of declining demand, firms must make critical decisions to avoid 

excess inventory and reduce operational costs. This could lead to strategies such 

as tightening inventory controls, implementing dynamic pricing models, or 

diversifying product lines to attract different customer segments. The ability to 

respond effectively to demand fluctuations is crucial for maintaining 

competitiveness, profitability, and customer satisfaction in an ever-changing 

market landscape. 
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To navigate the challenges posed by demand fluctuations, companies often adopt 

various adaptation strategies aimed at enhancing flexibility and responsiveness. 

One common approach is to implement advanced demand forecasting techniques 

that utilize data analytics and market trends to predict changes in consumer 

behavior. By gaining better insights into potential demand shifts, organizations can 

proactively adjust their production schedules and inventory levels, reducing the 

risk of overstock or stockouts. Additionally, businesses may invest in agile supply 

chain practices that allow for quicker adjustments in sourcing and distribution 

processes. This adaptability can include establishing strong relationships with 

suppliers and leveraging technology to enhance communication and coordination. 

Ultimately, the capacity to effectively adapt to demand fluctuations enables 

organizations to optimize their operations, mitigate risks, and seize opportunities 

even amidst global challenges, ensuring long-term sustainability and growth 

(Tadayonrad, 2023). 

The results of the Chi-Square tests reveal a statistically significant relationship 

between demand fluctuations and corporate strategy and adaptation strategies, as 

indicated by a Pearson Chi-Square value of 62.762 with a p-value of .000. This 

suggests that variations in demand are strongly associated with how organizations 

adjust their strategies in response to market changes. The likelihood ratio 

reinforces this conclusion, indicating consistency in the observed relationships. 

Additionally, the Linear-by-Linear Association value of 28.191, also significant, 

implies a clear trend in how demand fluctuations influence strategic decisions. 

However, it is noteworthy that 68.0% of the cells have expected counts of less than 

5, which may violate the assumptions required for the Chi-Square test's validity. 

This indicates that while the results are statistically significant, they should be 

interpreted with caution, as the sample distribution may limit the reliability of the 

findings. Further investigation with a more balanced dataset could provide a 
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clearer picture of the relationship between demand fluctuations and corporate 

strategies. 

Table (3): Chi-square test for the impact of demand fluctuations on corporate strategy and 

adaptation strategies considering global challenges 

Chi-Square Tests 

 Value df Asymptotic Significance (2-sided) 

Pearson Chi-Square 62.762a 4 .000 

Likelihood Ratio 68.005 4 .000 

Linear-by-Linear Association 28.191 1 .000 

N of Valid Cases 116   

a. 17 cells (68.0%) have expected count less than 5. The minimum expected count is 1.32. 

Figure (2): Identical measures in cross-tabulation analysis of the impact of demand fluctuations 

on corporate strategy and adaptation strategies considering global challenges 

- The Impact of Technological Innovations on Corporate Strategy and 

Adaptation Strategies Considering Global Challenges: 

Technological innovations profoundly influence corporate strategy by reshaping 

how businesses operate, compete, and deliver value to customers. Advancements 

in technology, such as artificial intelligence, automation, and data analytics, enable 

companies to enhance efficiency, streamline operations, and improve decision-
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making processes. For instance, businesses can leverage automation to reduce 

labor costs and increase production speed, thereby allowing for more competitive 

pricing and faster time-to-market. Additionally, technologies such as cloud 

computing facilitate collaboration and scalability, empowering organizations to 

expand their reach and innovate more rapidly. As technology evolves, companies 

must integrate these innovations into their strategic frameworks to stay relevant 

and responsive to market demands, leading to the development of new business 

models and service offerings. 

In response to rapid technological changes, organizations must adopt adaptation 

strategies that foster agility and continuous learning. This may involve investing 

in employee training and development to ensure that the workforce is equipped 

with the skills necessary to leverage new technologies effectively. Companies may 

also pursue strategic partnerships or collaborations with tech firms to access 

cutting-edge solutions and enhance their innovation capabilities. Furthermore, 

organizations might implement agile methodologies that prioritize iterative 

development and responsiveness to feedback, enabling them to adapt their 

products and services in real-time based on consumer insights. By embracing a 

culture of innovation and adaptability, businesses can not only navigate the 

challenges posed by technological advancements but also harness these 

innovations to drive growth, enhance customer experiences, and remain 

competitive in a rapidly evolving global landscape (Holmström, 2024). 

The Chi-Square test results indicate a significant relationship between 

technological innovations and corporate strategy and adaptation strategies, as 

evidenced by a Pearson Chi-Square value of 47.236 and a p-value of .000. This 

suggests a strong association between the implementation of technological 

innovations and the strategic adjustments organizations make in response to global 

challenges. The likelihood ratio further supports this finding, demonstrating 
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consistency in the observed patterns. Additionally, the Linear-by-Linear 

Association value of 12.853, which is also significant, highlights a clear trend 

indicating that as the level of technological innovation increases, so does the 

likelihood of strategic adaptation. However, it is important to note that 68.0% of 

the cells have expected counts less than 5, raising concerns about the validity of 

these results due to potential violations of the Chi-Square test assumptions. This 

suggests that while the results are statistically significant, they should be 

interpreted cautiously, and further research with a more balanced dataset may be 

necessary to confirm the findings reliably. 

Table (4): Chi-square test for the impact of technological innovations on corporate strategy and 

adaptation strategies considering global challenges 

Chi-Square Tests 

 Value df Asymptotic Significance (2-sided) 

Pearson Chi-Square 47.236a 4 .000 

Likelihood Ratio 49.130 4 .000 

Linear-by-Linear Association 12.853 1 .000 

N of Valid Cases 116   

a. 17 cells (68.0%) have expected count less than 5. The minimum expected count is 1.01. 
  

Figure (3): Identical measures in cross-tabulation analysis of the impact of technological 

innovations on corporate strategy and adaptation strategies considering global challenges 

https://doi.org/10.59992/IJFAES.2024.v3n10p3


 
 

118 
 

International Journal of Financial, Administrative and Economic Sciences, London Vol (3), No (10), 2024    

https://doi.org/10.59992/IJFAES.2024.v3n10p3   E-ISSN 2977-1498 
 

- One-Way ANOVA  

One-Way ANOVA (Analysis of Variance) is a statistical method used to compare 

the means of three or more independent groups to determine if there are any 

statistically significant differences among them. This technique evaluates the 

influence of a single categorical independent variable on a continuous dependent 

variable. By partitioning the total variance into variance between groups and 

variance within groups, One-Way ANOVA assesses whether the group means are 

significantly different from each other. A key output of this analysis is the F-

statistic, which indicates the ratio of variance between the groups to variance 

within the groups, accompanied by a p-value that helps determine significance. If 

the p-value is below a predetermined threshold (commonly 0.05), it suggests that 

at least one group mean is significantly different, prompting further post-hoc 

testing to identify which specific groups differ. One-Way ANOVA is widely used 

in various fields, including business, healthcare, and social sciences, to inform 

decision-making based on group comparisons (Bevans, 2020). 

The results of the One-Way ANOVA indicate a statistically significant effect of the 

independent variables on the dependent variable, which in this case is economic 

fluctuations. The regression sum of squares is 160.260, with 12 degrees of 

freedom, leading to a mean square of 13.355. The F-statistic of 10.096, coupled 

with a p-value of .000, suggests that there are significant differences in economic 

fluctuations as influenced by the various independent variables, including 

currency exchange, volatility, and technological innovations. The low p-value 

indicates that the null hypothesis, which states that all group means are equal, can 

be rejected, affirming that at least one of the independent variables has a 

meaningful impact on economic fluctuations. The residual sum of squares of 

136.249 with 103 degrees of freedom reflects the variation in economic 

fluctuations not explained by the model. Overall, these findings imply that the 
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model explains a significant portion of the variance in economic fluctuations, 

warranting further investigation into the specific contributions of each 

independent variable. 

The Bayes Factor Model Summary indicates a strong relationship between the 

independent variables (currency exchange, volatility, and technological 

innovations) and the dependent variable, with a Bayes Factor of 738,768,440.547. 

This extremely high Bayes Factor suggests that the model is substantially more 

likely than the null model (which only includes the intercept) to explain the 

variation in the dependent variable. The R value of .735 indicates a moderately 

strong correlation, while the R Square value of .540 means that approximately 

54% of the variance in economic fluctuations can be explained by the model. The 

Adjusted R Square of .487, which accounts for the number of predictors in the 

model, suggests that the model still provides a good fit, even after adjusting for 

complexity. Lastly, the standard error of the estimate, at 1.15, reflects the average 

distance that the observed values fall from the regression line, indicating a 

reasonably precise estimation of economic fluctuations. Overall, these results 

highlight the effectiveness of the model in capturing the influence of the specified 

independent variables on economic fluctuations. 

Table (5): ANOVAa,b test. 

ANOVAa,b 

Source Sum of Squares df Mean Square F Sig. 

Regression 160.260 12 13.355 10.096 .000 

Residual 136.249 103 1.323   

Total 296.509 115    

a. Dependent Variable: Economic. fluctuations 

b. Model: (Intercept), currency. Exchange, volatility, Technological. innovations 
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Table (6): Bayes Factor Model Summarya,b test. 

Bayes Factor Model Summarya,b 

Bayes Factorc R R Square Adjusted R Square Std. Error of the Estimate 

738768440.547 .735 .540 .487 1.15 

a. Method: JZS 

b. Model: (Intercept), currency. Exchange, volatility, Technological. Innovations 

c. Bayes factor: Testing model versus null model (Intercept). 

Discussion 

The results reveal that external factors primarily economic fluctuations, 

technological innovations, regulatory changes, and socio-cultural shifts have 

substantial and often immediate impacts on corporate strategy. Economic variables, 

such as inflation rates and exchange rate volatility, significantly influence companies’ 

cost structures, pricing, and overall market competitiveness. Companies responding 

to these economic pressures were found to adopt strategies such as dynamic pricing, 

cost-cutting, and diversifying supply chains, all aimed at mitigating financial risks. 

The results also suggest that corporations focusing on real-time economic monitoring 

and adaptive financial planning tend to better withstand economic volatility, 

underscoring the need for agile financial strategies. 

Technological advancements, another key factor, drive companies to innovate in 

operations, customer engagement, and product development. Findings indicate that 

firms integrating advanced technologies like data analytics, artificial intelligence, 

and automation into their strategic frameworks show improved operational 

efficiency and market responsiveness. The study’s results emphasize the importance 

of digital transformation, as organizations that swiftly adapt to technological shifts 

remain competitive and better positioned for growth. Additionally, regulatory 

factors, including compliance with environmental laws and data protection 

regulations, push companies to re-evaluate operational standards and invest in 

compliance mechanisms. Results highlight that firms proactively addressing 
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regulatory requirements experience fewer operational disruptions and reduced risk 

of legal issues, thereby strengthening their resilience. Socio-cultural shifts, including 

changes in consumer behavior and demographic trends, were also noted as 

significant factors influencing strategic adjustments, particularly in sectors reliant on 

customer engagement. Firms that demonstrated cultural adaptability, such as by 

aligning products and marketing strategies to evolving consumer values, reported 

improved customer satisfaction and loyalty. 

Conclusion 

The study concludes that the ability to adapt to external pressures is not merely 

advantageous but essential for organizational survival and success in a complex, 

interconnected world. Results indicate that corporations with adaptive strategic 

frameworks demonstrate superior resilience and competitiveness when facing 

economic shifts, technological advancements, regulatory demands, and socio-

cultural changes. The research underscores the value of an integrated, proactive 

approach, in which companies anticipate and prepare for external challenges rather 

than merely reacting to them. Firms that actively engage in economic forecasting, 

regulatory compliance, technological adoption, and consumer trend analysis are 

better equipped to navigate uncertainties. 

The conclusion reiterates that a culture of innovation and continuous learning 

enhances a company’s responsiveness to change. Organizations that foster 

adaptability at both the structural and cultural levels by investing in workforce 

upskilling, adopting agile management practices, and promoting a forward-thinking 

mindset are more capable of turning challenges into opportunities. The study 

emphasizes that this adaptability requires strategic investments in both human and 

technological resources, suggesting that companies prioritize flexibility and 

resilience in their long-term planning to maintain competitiveness. Ultimately, the 
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conclusion highlights that success in today’s globalized environment relies on an 

organization’s ability to not only endure external pressures but leverage them for 

sustained growth. 

Future Work 

The study’s results open avenues for future research into specific adaptation 

strategies across diverse industries, highlighting the need for industry-specific 

frameworks. For example, future studies could focus on how manufacturing, retail, 

and financial services differ in their responses to economic and technological 

challenges. Given the findings on the significant impact of technological 

advancements, future research could also explore the role of emerging technologies 

such as blockchain, artificial intelligence, and Internet of Things (IoT) on 

adaptability, especially as these technologies continue to redefine business models 

and market dynamics.  

The study points to the importance of regional and cultural contexts in shaping 

corporate strategy, suggesting that further research could analyze how companies in 

different geopolitical regions adapt uniquely to similar external factors. With global 

markets becoming more interconnected, understanding these regional variances 

could offer valuable insights for multinational companies seeking to optimize their 

strategies in various countries. Future work might also benefit from longitudinal 

studies, tracking how corporate adaptability evolves over time, particularly as new 

global challenges, such as climate change or supply chain disruptions, emerge. This 

approach would allow for a more nuanced understanding of how organizations can 

build long-term resilience. Finally, future research could take an interdisciplinary 

approach, incorporating perspectives from environmental science, political 

economy, and sociology to provide a holistic view of the multifaceted challenges 

companies face and to develop innovative adaptation strategies. 

https://doi.org/10.59992/IJFAES.2024.v3n10p3


 
 

123 
 

International Journal of Financial, Administrative and Economic Sciences, London Vol (3), No (10), 2024    

https://doi.org/10.59992/IJFAES.2024.v3n10p3   E-ISSN 2977-1498 
 

References 

- Adebajo, B. A. (2023). Introduction to Descriptive statistics. Retrieved from 

https://www.researchgate.net/publication/374981645_Introduction_to_Descriptive_statistics. 

- Alshenqeeti, H. (2014). Interviewing as a Data Collection Method: A Critical Review. Retrieved 

from. 

- https://www.researchgate.net/publication/269869369_Interviewing_as_a_Data_Collection_Me

thod_A_Critical_Review. 

- Al-Zehhawi, A. M. (2022). THE INFLUENCE OF QUANTITATIVE RESEARCH IN 

BUSINESS & INFORMATION TECHNOLOGY: AN APPROPRIATE RESEARCH 

METHODOLOGY PHILOSOPHICAL REFLECTION. Retrieved from. 

https://www.researchgate.net/publication/360541098_THE_INFLUENCE_OF_QUANTITATI

VE_RESEARCH_IN_BUSINESS_INFORMATION_TECHNOLOGY_AN_APPROPRIATE

_RESEARCH_METHODOLOGY_PHILOSOPHICAL_REFLECTION. 

- Atuahene, N. A. (2023). Exploring The Relationship Between Organizations Internal And 

External Environments: A Conceptual Study. Retrieved from 

https://www.researchgate.net/publication/376579438_Exploring_The_Relationship_Between_

Organizations_Internal_and_External_Environments_A_Conceptual_Study. 

- Bevans, R. (2020). One-way ANOVA | When and How to Use It (With Examples). Retrieved 

from https://www.scribbr.com/statistics/one-way-anova/ 

- Borowski, P. F. (2018). Adaptation strategy on regulated markets of power companies in Poland. 

Retrieved from. 

https://journals.sagepub.com/doi/full/10.1177/0958305X18787292 

- Bullut, W. J. (2021). Strategic Adaptation and Performance of Small and Medium 

Manufacturing Enterprises in Kariobangi Light Industries. Retrieved from 

http://erepository.uonbi.ac.ke/handle/11295/160507 

- Deep, G. (2023). Strategic decision-making: A crucial skill for business managers. Retrieved 

from. 

https://www.researchgate.net/publication/376999649_Strategic_decision-

making_A_crucial_skill_for_business_managers. 

https://doi.org/10.59992/IJFAES.2024.v3n10p3


 
 

124 
 

International Journal of Financial, Administrative and Economic Sciences, London Vol (3), No (10), 2024    

https://doi.org/10.59992/IJFAES.2024.v3n10p3   E-ISSN 2977-1498 
 

- Farida, I. (2022). Business Strategies and Competitive Advantage: The Role of Performance and 

Innovation. Retrieved from. 

https://www.researchgate.net/publication/363561015_Business_Strategies_and_Competitive_

Advantage_The_Role_of_Performance_and_Innovation. 

- Gamage, S. K. (2020). A Review of Global Challenges and Survival Strategies of Small and 

Medium Enterprises (SMEs). 8(4). Retrieved from. 

https://www.mdpi.com/2227-7099/8/4/79 

- Gasbarro, F. (2016). Corporate Adaptation Behaviour to Deal With Climate Change: The 

Influence of Firm-Specific Interpretations of Physical Climate Impacts. Retrieved from 

https://onlinelibrary.wiley.com/doi/full/10.1002/csr.1374 

- Ghonim, M. A. (2020). Strategic alignment and its impact on decision effectiveness: a 

comprehensive model. Retrieved from. 

https://www.researchgate.net/publication/344031639_Strategic_alignment_and_its_impact_on

_decision_effectiveness_a_comprehensive_model 

- Holmström, J. (2024). How organizations can innovate with generative AI. Retrieved from 

https://www.sciencedirect.com/science/article/pii/S0007681324000247 

- Kamaldeen, O. (2024). A Systemic Approach to Strategic Planning: Navigating Complexity with 

Clarity. Retrieved from. 

https://www.researchgate.net/publication/379833454_A_Systemic_Approach_to_Strategic_Pl

anning_Navigating_Complexity_with_Clarity. 

- Kang, E. (2023). The Importance of Anonymity and Confidentiality for Conducting Survey 

Research. Retrieved from. 

https://www.researchgate.net/publication/370048267_The_Importance_of_Anonymity_and_C

onfidentiality_for_Conducting_Survey_Research 

- Katsikeas, C. (2020). Revisiting international marketing strategy in a digital era: Opportunities, 

challenges, and research directions. Retrieved from. 

https://www.emerald.com/insight/content/doi/10.1108/IMR-02-2019-0080/full/html 

- Khanal, B. (2024). A Pilot Study Approach to Assessing the Reliability and Validity of 

Relevancy and Efficacy Survey Scale. Retrieved from. 

https://www.researchgate.net/publication/382936193_A_Pilot_Study_Approach_to_Assessing

_the_Reliability_and_Validity_of_Relevancy_and_Efficacy_Survey_Scale. 

https://doi.org/10.59992/IJFAES.2024.v3n10p3


 
 

125 
 

International Journal of Financial, Administrative and Economic Sciences, London Vol (3), No (10), 2024    

https://doi.org/10.59992/IJFAES.2024.v3n10p3   E-ISSN 2977-1498 
 

- Kovalchuk, A. (2021). Strategic Management of Adaptation of Enterprises Innovation Activity 

of to the Conditions of the Sustainable Development. retrieved from strategic management of 

adaptation of enterprises innovation activity of to the conditions of the sustainable development 

- Lazarova, M. (2023). Global work in a rapidly changing world: Implications for MNEs and 

individuals. 58(1). Retrieved from. 

https://www.sciencedirect.com/science/article/pii/S1090951622000566 

- Pandey, N. (2023). What is Descriptive Statistics? An Overview of its Importance. Retrieved 

from https://emeritus.org/blog/what-is-descriptive-statistics/ 

- Quansah, E. (2021). Strategic adaptation: leadership lessons for small business survival and 

success. Retrieved from. 

https://www.emerald.com/insight/content/doi/10.1108/AJB-07-2020-0096/full/html 

- Rahman, A. (2021). SPSS: An Imperative Quantitative Data Analysis Tool for Social Science 

Research. Retrieved from. 

https://www.researchgate.net/publication/355986638_SPSS_An_Imperative_Quantitative_Dat

a_Analysis_Tool_for_Social_Science_Research 

- Ricadela, A. (2023). Supply Chain and Inflation: Issues and Impacts. Retrieved from 

https://www.oracle.com/eg/scm/supply-chain-inflation/ 

- Sadiku, K. M. (2022). External Factors and Their Impact on Enterprise Strategic Management 

– A Literature Review. Retrieved from 

https://www.researchgate.net/publication/365132899_external_factors_and_their_impact_on_e

nterprise_strategic_management_-_a_literature_review 

- Sonwalkar, R. (2024). Guide to Descriptive Statistics: Definition, Types, and More. Retrieved 

from https://julius.ai/articles/descriptive-statistical-analysis-guide 

- Tadayonrad, Y. (2023). A new key performance indicator model for demand forecasting in 

inventory management considering supply chain reliability and seasonality. Retrieved from. 

https://www.sciencedirect.com/science/article/pii/S2949863523000250 

- Yellapu, V. (2018). Descriptive statistics. Retrieved from  

https://www.researchgate.net/publication/327496870_Descriptive_statistics. 

 

 

https://doi.org/10.59992/IJFAES.2024.v3n10p3

